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Campaign Challenge

“From Fridge to Fame - Turn Your Fridge into
a National Viral Sensation!”

Proudly Presented By
Marketing Team GET STARTED @
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Key Products Selected for
Inclusion in the Project

Cheddar Cheese Dip
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BRAND AWARENESS
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Campaign
Objectives
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Top-of-Mind (K Say Ohh!
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The Cheesy Playground We’'re In!

Market Review
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Who’s
Craving?
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What
They Love
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Who We’re Up
Against
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Where
We Sell
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Pain Point Opportunity

Low 25 Brand Virality Word - of - mouth Marketing
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* Marketing Challenge & Opportunity

Pain Point
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Opportunity
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TikTok Marketing
& UGC Challeng

e Create a Hashtag Challenge

e @v Influencers wazuwue v1sOu
AdULNUQ
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® Goal: (AAUSENIN
"] want to make a video with
Say Ohh!"
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Meme Marketing/
Funny Recipe/
Easy Hacks

e wyrMmmg g Say Ohh! au
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Collab Deals -
Restaurants &
Modern Trade
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Foodland
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Campaign Idea Criteria

vuluau 20.000 UIN

o Awareness (Viral) mikausdnuusuduingu

e Engagement (Giveaway codes, Flash Sale)
aswaistaiusou

e Conversion (Sales) ulavauaulpikidugaado




Performance Measurement Goals (KPI)
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ROAS:

Trial Purchases: Minimum 2x

Lo , UGC: 500 people
gourn agviwulonalk 300 clips

Say Ohh! Wungyn
Engagement Rate: L —
>7% et~
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ul Reach:

500,000+ .t
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Hashtag/ Keyword

SayOhhtudiguau
#uoavauldsa

#SnacklLovers
#Eaunaawutsasuaua
SayOhhJustRightEveryBite
frsalowsdglonnan




SpECial Extended Plan ( BRAND CAMPAIGN CHALLENGE)

LONG PLAY
CAMPAIGN
(1 MONTH)
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Campaign Duration:
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( PRESENTED BY MKT INNOFRESH )

GOALL INWITH THE SAY OHH! CAMPAIGN!
LET YOUR AWESOME IDEAS LEAD YOU TO VICTORY!
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"Thanks for listening! Let me know if you have any questions."

Proudly Presented By

INNOFRESH TEAM
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